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I am a mixed methods researcher, with exper8se in both qualita8ve and 
quan8ta8ve methods. I have conducted research using interviews, 
contextual inquiry, ethnography, surveys, think-aloud usability tes8ng, 
experiments, and have built custom mobile applica8ons to log data directly 
from par8cipants' phones. 

I have ten years of research experience. My work has focused on the ways 
that people use communica8on technologies and on designing to support 
interpersonal rela8onships. In addi8on to conduc8ng my own research I 
have taught courses on User-Centered Design and supervised researchers. 

I love UX research because I believe in puGng the human front and center 
in the product design and development process. My experience with 
research, design, and development allows me to seamlessly communicate 
insights to all members of product teams. 



HOW DO YOUTH  USE GROUP 
MESSAGING?



GOALS MicrosoH (which owns GroupMe) 
wanted to understand how youth aged 
15-25 used group messaging.



METHODS I developed a screener survey and 
iden8fied 20 ideal interview candidates. 
We hired a market research firm to 
recruit an addi8onal 30 par8cipants.  

I developed an interview script and 
conducted 50 one-hour interviews 
remotely via Skype.  

Interviews were recorded and 
transcribed then analyzed using 
qualita8ve coding. 



FINDINGS Youth are engaged in a wide variety 
of messaging groups, from one-8me 
chats with a few friends about a get 
together to chats open to anyone 
that discuss many different topics. 

A variety of technologies are used, 
including GroupMe, iMessage, 
Facebook Messenger, WhatsApp, 
and tex8ng. All par8cipants used 
mul8ple apps with different groups.



INSIGHTS Youth get so many messages that 
they are oHen overwhelmed by the 
volume of no8fica8ons. 

I recommended that GroupMe 
should allow users to set whether to 
be no8fied for all messages or only 
when their name is men8oned.



HOW DO COLLEGE STUDENTS 
COMMUNICATE WITH FAMILY?



GOALS I was interested in developing an 
app to help students get support 
from their families during the 
transi8on to college. 

Before designing the app I wanted 
to understand their exis8ng 
communica8on paZerns.



METHODS I conducted a longitudinal study 
following a group of students during 
their first year at Northwestern. 

I built an android app that logged 
their text messages, Facebook 
messages, and phone calls. 

I also used surveys and interviews to 
get context for the logged data.



FINDINGS The 34 par8cipants sent/made a 
total of 26,439 messages/calls to a 
total of 1,416 unique contacts. 

4.4% of people contacted were 
family members, accoun8ng for 
10.3% of all messages/calls.



INSIGHTS Students already stay very well 
connected to their families aHer 
moving away for college. They are 
receiving support during this major 
life transi8on. 

Because students are already geGng 
significant support from families I 
decided not to design an app to 
further connect them.



HOW DO PEOPLE LIE IN TEXT 
MESSAGING?



GOALS Our research lab was studying 
decep8on, specifically how people 
lie via text messaging.  

We had previously used surveys 
asking about messages sent. We 
wanted a more accurate way to 
collect text message data without 
relying on par8cipant recall.



METHODS We recruited 250 par8cipants from 
across the United States via Craigslist. 

We built a text messaging app that 
par8cipants were asked to use for 
one week. AHer sending a message 
the app asked whether it was a lie. 

Par8cipants completed a follow-up 
survey where they were asked to 
explain their decep8ve messages.



FINDINGS Par8cipants sent 12,587 total 
messages to 1,661 unique contacts 
during the one week study period. 

More than 1,000 of the messages 
were decep8ve. 

Par8cipants most oHen lied about 
things that could not be verified via 
text, such as their loca8on or 
whether their phone had died.



INSIGHTS Many of the decep8ve messages 
were pro-social and helped maintain 
the par8cipants' rela8onships. 

We recommend that messaging 
apps should not add contextual 
informa8on, such as loca8on and 
read status, to messages.



WHY DO PEOPLE QUIT FACEBOOK?



GOALS Members of our research team had 
independently observed contacts 
leaving Facebook. 

We wanted to understand the 
reasons that people would choose 
to leave the social network or avoid 
using it.



METHODS We developed a qualita8ve survey 
with open-ended ques8ons about 
experiences using and not using 
Facebook. 

We recruited 500 par8cipants by 
pos8ng to mailing lists and using 
snowball sampling. 

We analyzed the survey data using 
induc8ve coding to iden8fy themes.



FINDINGS 18% of our par8cipants had never 
had a Facebook account and an 
addi8on 31% had deleted or 
deac8vated their accounts. 

Many of these people were 
concerned about privacy and/or that 
their private data would be misused. 

Others avoided Facebook because 
of social pressure.



INSIGHTS Concerns about privacy and data 
misuse keep some poten8al users 
away from Facebook. 

Facebook could address the needs 
of these people by clarifying how 
data is used and allowing users to 
easily opt out of data collec8on and 
sharing.


